
North Coast 500 Brand and Communications Manager 
 

Job description and person specification  

 
Accountable to: Chief Executive 

Location:  Inverness (negotiable) 

Contract type: Permanent, full time (40 hours per week)  

Salary:  £26,000 - £32,000 
 

Job Purpose 
 

This is a really exciting time for a brand and communications professional to join The North 

Highland Initiative. The successful applicant will be involved in the development of the North 

Coast 500, one of the most significant and important tourism initiatives of its kind in 

Scotland and one of the top five coastal touring routes in the world, with over 620 million 

customer interactions last year.  

 

Acting as the organisational lead for brand management and communications, he/she will 

have confidence in developing and implementing the brand and communications strategy 

and evaluating and implementing changes as the needs of the business demand. A strong 

digital marketing background is essential as North Coast 500’s audience is truly 

international. Leading candidates will show good understanding of content marketing, 

behavioral tracking, conversion and analytics.  

 

This post reports to the Chief Executive and he/she will also work closely with the Business 

Manager (appointment pending). They will be expected to maintain strong ties and manage 

relationships with media partners and PR companies. Salary will depend on experience of 

appointee. 

 

The ideal candidate will be based in or close to Inverness but we are happy to consider 

applicants who believe that they can deliver this role from other locations.  

 

 

 
MAIN DUTIES OF THE ROLE 

 

 Overall strategy 

 To develop the NC500 Brand and Communications Strategy 

 To develop and execute a fully integrated brand marketing communications 

plan supporting the overall brand strategy  

 

 To promote and embed the NC500 brand both UK-wide and internationally 

Development of NC500 Brand strategy 

 Develop a strategy that builds a strong brand which is both fit for purpose and 

will support the company’s business objectives 

 Develop and implement a brand research tracking programme that will 
monitor the brand and build an understanding of brand perception 

 Make informed decisions on brand development, support new brand 
activities and ensure brand values and culture are reflected accurately 

 Liaise with the Chief Executive to ensure brand collateral is legally protected 
where necessary and that this value is understood 

Development and execution of a fully integrated brand marketing 

communications plan 



 Develop and execute a fully integrated brand marketing communications 
plan supporting the overall brand strategy 

 

 

 

 Ensure marketing communications plan for the brand includes internal and 

external customers through strong stakeholder planning 

 Develop, execute and measure digital marketing campaigns making use of 

search, display, social media and content marketing with an eye on analytics and 

conversion to evaluate performance against strategy. 

 
 Monitor member and supporter reactions to brand through focus groups and 

market research ensuring this feeds into the brand communication planning 

 Implement the brand guidelines – making sure they are followed and adapted 

appropriately 

 Oversee the production of marketing products and materials through a 

variety of channels 

 Be responsible for and closely monitor the quality of marketing 
communications produced and creative execution of the brand 

Membership 

 Lead on the implementation of a marketing strategy for membership, 
working alongside the Business Manager to cover all multi-media channels 

 In co-ordination with the Business Manager, develop and deliver membership 

marketing campaigns across all channels 

 In co-ordination with the Business Manager, produce the monthly personal 

members’ newsletter and the quarterly business members’ newsletter  

 
 Monitor quality control on all membership communications, advertising and 

literature to ensure they comply with NC500 brand guidelines 

Finances and reporting 

 Be accountable to the Chief Executive for the Brand and Marketing 
budget and spend, forecasting regularly 

 Implement reconciliation systems with the Finance Manager to ensure that the 

Brand and Marketing budget reporting is consistent 

 Synthesise Brand and Marketing data into comprehensive reports 
that can be delivered to the Chief Executive and Board 



 

PERSON SPECIFICATION    

Skills, experience and knowledge Essential (E) 

Desirable (D) 

Demonstrated 

at 

Application (A) 

Interview (I) 

Experience of working in a brand or marketing 

environment  

E A/I 

Experience of delivering multi-channel marketing 

campaigns  

E A 

Practical experience of using different 

marketing channels in brand management 

campaigns  

E A/I 

Experience of developing brand/membership 

loyalty and following through social media 

channels 

E A/I 

Experience of consumer research and using this to 

drive the implementation of the brand 

E A/I 

Experience of monetising a brand through social 

media/web based channels 

D I 

Project management experience D A/I 

Excellent copywriting and editing skills E A 

Intermediate to advanced level abilities on Microsoft 

Office suite, Adobe Illustrator and other relevant 

software. 

E A 

Experience of managing a budget and able to plan 

and forecast effectively 

           D A/I 

A good working knowledge of marketing principles, 

particularly to support the building and promotion of a 

brand 

           E A/I 

Demonstrable ability to motivate self and staff and secure 

the co-operation and involvement of key internal and 

external stakeholders 

           E A/I 

Demonstrable negotiation, influencing, networking, 

presentation and diplomacy skills 

           E A/I 

Experience of working in digital campaigns, email, social 

media and display advertising campaigns. 
           E A/I 

Good analytical skills of brands, market research and 

market trends 

           E A/I 

Qualifications   
Degree or equivalent 

 

 

 

D 

 

 

A 

 Personal attributes   
Attention to detail E A 
Results driven  E A/I 

Strong interpersonal skills E I 

Strong oral, written communication and organisational skills E I 

Ability to work on your own initiative E I 

Ability to work as part of a team and to support 

colleagues 

E I 

Discretion and ability to maintain confidentiality E A/I 

Ability to work in a changing and flexible organisation E I 


